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Research Tasks (12 hours) 
 
(NB the time allocated to the research task does not include the time taken, for example to get 
questionnaires completed) 
 
Itsa Bagel are considering opening an outlet in your local area.  They have asked you to carry out 
the following market research: 
 
Information about potential customers 
• Characteristics of Itsa Bagel’s target customers for example, age, gender, socio-economic status, 

location, ethnic background. 
• Reasons why these specific groups of people may buy Itsa Bagel products 
• How much they would be prepared to pay for Itsa bagel products and how often they would be 

prepared to buy. 
 
• This should take the form of Primary and Secondary research. 
• The following websites may be useful: 
     www.neighbourhood.statistics.gov.uk (England and Wales) 
     www.nisra.gov.uk (Northern Ireland) 
 
Information about competitors 
• Who are the potential competitors of Itsa Bagel are in your local area? 
• Where they are located? 
• What do these competitors sell? 
• How do these competitors promote their products or services? 
• What are these competitors’ strengths and weaknesses are and how are these related to the 

strengths and weaknesses of Itsa Bagel? 
 
Primary and secondary research should be carried out to obtain information about customers and 
competitors. 
 
When planning your Primary research, you should consider: 
• How to identify and select a representative sample group 
• What is the best way of getting opinions of the sample group 
• The best way of phrasing questions 
• How you will present, analyse and interpret the results. 
 
The Primary and Secondary research should be presented appropriately to enable accurate 
referencing when completing the report element of this controlled assessment. 
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Report Writing Task 

 
Instructions to Candidates 
 
You have 3 hours to complete the report. 
You must have access to and make good use of the research that you have 
carried out. 
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Report Writing Task (3 hours) 
 
Write a report that analyses the results of your research regarding the following: 
• Information about potential customers of Itsa Bagel in your local area; and 
• Information about potential competitors of Itsa Bagel in your local area. 
 
Make recommendations to Itsa Bagel about whether it is a good idea to open a branch in your local 
area based on your research. 
 
You should make full use of your research.  You should fully reference all research that you carried 
out in your report.
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